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A diamond only gains its incomparable brilliance after it receives the 
perfect cut and polish. The light striking the gem is reflected back at the 
beholder, refracting the full spectrum of its inner brilliance. This blaze of 
colour is the hallmark of the diamond’s fascinating allure. 
	 Exerting that level of visually captivating appeal is the aim of all 
personalized advertising messages. Typical examples being transaction or 
transpromotional documents. An indispensable feature of this process is 
the sheer brilliance of the colours used, faithful reproduction of those 
colours and a broad spectrum of colours. This in turn creates a demand 
for the correct choice of paper. Clearly a case for Mitsubishi HiTec Paper.

Nothing by halves
Industrial inkjet-printed media must be indistinguishable in terms of 
brilliance and faithful portrayal of colour from other media the customer 
may employ, e.g. image brochures or billboard posters. Contract partners 
insist on utterly faithful colour reproduction with their logos, brand 
names and images. Special colours such as gold and silver, or skin tones, 
must be depicted realistically. Anyone seeking to skimp on the medium 
will inevitably obtain an unsatisfactory print outcome. This massively 
constrains the vast spectrum of creative potential applications for 
transactional or transpromotional printing, direct mail as well as print-on-
demand for newspapers, brochures and books – and this in turn restricts 
the customer’s return on investment (ROI).

Quality speaks volumes
Demanding digital print shops insist on the high quality of coated inkjet 
media from Mitsubishi HiTec Paper. All jetscript papers are coated with 
a superlative colour receiving layer and guarantee a wide spectrum 

Colour absorption in the paper 
cross section

of colours, magnificently brilliant colours as well as faithful detail and 
pinpoint precision – even on subject matter with subtly graduated tones 
and shades. Optimum bonding of coloured inks in the surface coating 
layer delivers fast drying action and higher printing speeds. The versatile 
jetscript portfolio from Mitsubishi HiTec Paper (matte, silk matte and 
high gloss papers ranging from 66 to 230 grams, one-sided as well as 
double-sided printable versions) is eminently suited to hybrid printing 
and provides scope for universal combination and application options. All 
quality grades are FSC-certified and all are fully compatible with standard 
recycling operations. There are compelling reasons why these products 
are recommended by leading manufacturers of digital printing machines, 
such as Agfa Dotrix®, Impika IPrint®, Kodak Versamark®, Oce Jetstream®, 
Ricoh/IBM Infoprint® and Screen Truepress®. 

Great service
Mitsubishi HiTec Paper is not satisfied merely with producing top-quality 
paper, but also offers all customers a high standard of bespoke service.
•	 The sample service – sample rolls available at short notice across the 

quality range
•	 The delivery service – worldwide, the optimum form of dispatch
•	 The equipment service – made-to-measure product or roll widths 

adapted to suit customer’s production facilities, with guide holes down 
the margin or perforation

Versatile
As a full-range provider of inkjet papers, Mitsubishi HiTec Paper delivers 
high-quality products for every application. With production facilities in 
Germany and Japan as well as a global sales network, Mitsubishi HiTec 
Paper is a strong partner when it comes to individual product solutions.

For more details: Mitsubishi HiTec Paper Bielefeld GmbH
Sales Digital Imaging  
Tel. +49 521 2091-685  Fax +49 521 2091-688
jetscript@mitsubishi-paper.com

Brilliant papers for industrial inkjet printing

Pickit and Packit  
cook up a great deal!
What a difference a few months can make to a pro-active company like 
IPIA Member Pickit and Packit! Through acquisition they have increased 
the size of their company fourfold. The core business of Burton-upon-
Trent based Pickit and Packit is fulfilment, storage and contract packing, 
and as we reported in the May issue of Innovation in Print they won 
a major contract to handle logistical operations for Paton Calvert 
Housewares Ltd.
	 Paton Calvert is a major supplier of bakeware to the retail trade, 
having been in business for over one hundred years. In addition to some 
300 hundred independent cook shops Paton Calvert also supply John 
Lewis, Waitrose, Dunelm, House of Fraser and Lakeland. Pickit and Packit 
won the business through their relevant experience, strong management 
and central location, and could quickly see that the reduced overheads 
were putting the Paton Calvert operation in an enhanced commercial 
position. Recognising a unique opportunity Pickit and Packit bought the 
company in its entirety. 
	 Paul Lawson has become Managing Director of Paton Calvert and 
Andy Waddicor has taken responsibility for Pickit and Packit as General 
Manager. Whilst Ally Walden has moved to Paton Calvert to provide 
logistical support to the directors. New offices have been created on site 
to improve efficiency all round, and all their existing and contract packing 
clients have been invited to visit the factory to see the positive effects on 
the reorganisation.
	 Jeff Salt, Managing Director, of Pickit and Packit said, “The directors 
are confident that the strength of the combined companies will enhance 
the service offer to current and new clients,” he added that, “potential 
users of fulfilment or contract packing services are always welcome 
to visit Pickit and Packit and see how outsourcing can create time and 
resources to concentrate on achieving company objectives.”

To contact Pickit and Packit call 01283 569269, 
visit wwwpickitandpacking.co.uk or 
email jeff@pickitandpackit.co.uk

Pia wins Silver !
IPIA Member Pia which is the UK’s leading independent company 
providing accessible publishing solutions to the public and private sectors 
are very pleased to announce that they have been awarded the Silver 
Small Workplace Health Award for their work to improve the health and 
well-being of their staff.  
	 Pia’s services include Braille, Large Print, Audio, Moon, Easy Read, Bills 
& Statements, Exams & Tests, Contract Management, Tactile Diagrams, 
Business Cards and Braille Labels.
	 The Small Workplace Health Award is the national mark of quality for 
health and well-being in the workplace, for businesses and organisations in 
Wales employing up to 50 people.  In order to achieve the award Pia now 
offers free staff health checks, physical activity ‘taster’ sessions and makes 
fresh fruit available to all staff.  They are also committed to providing 
information in a designated area about various health related issues such 
as the effects of smoking, alcohol and drugs.
	 Alison Roberts received the award on behalf of Pia at a ceremony in 
the Millennium Stadium, where it was presented by Dame Carol Black, 
National Director for Health and Work.   Alison said “It was a wonderful 
occasion and I was very proud to receive the award on behalf of Pia.  
We are very committed to the well being of all our staff and are already 
working towards our goal of achieving  the Gold Small Workplace Health 
Award in 2011”.

For more details about 
accessible publishing 
solutions 
T: 0844 500 6450 
www.pia.co.uk or visit  
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